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Forover ten years,DAS360hashelpeddrive businessgrowth. Weare a team of creativeand sharp minds that are determined

to make a significant difference to people and businesses. We crunch big data and distil consumer insights to bring ideas

and rock-solid digital strategies that work for you and your brand. With experience,expertise and enthusiasm, we are today

a progressivecompanywith a presenceacrossKSA,UAEand Lebanon.
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OVER500 SUCCESSPARTNERS
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BUSINESSSECTORSACHIEVEMENTS2021-2022

PROJECTS

Automotive Logistics & Electronics

Advertising PlatformBeauty & Health

Food & Beverages

Kitchen & Furniture

Charity

Construction & Material

Fashion

Entertainement

Supply Chain

Magazine
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LOGO

& BRANDING
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APPLICATION

COMPETENCY



FlareGunTvis a leading and professional
team in mobile game.

This application builds an interactive
place where you can get professional
training and get in direct live chat with
the best players, in addition to the latest
new of the game worldwide.

It also includes an E-Store to get the
latest products for Flare GunTv team.
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A promotion application that offers
packagesof gifts in exchange for watching
and interacting with ads.

Through the application, you can watch
video ads and get various gifts when you
finish watching.

Youcan also get gifts by filling out surveys
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Controlling all aspects of business through
our comprehensive system that control
all departments of the company starting
from Finance , Warehousing, Logistics,
Procurement , HRM , Marketing, CRM ,
Sales & Quality Control.
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We offer the latest diverse sports activities
to enhance the physical, health, intellectual
and psychological fitness of the members
of the Hi-Vibes Club

Our mission is to provide a vibrant
environment and we work to encourage
positivechange,health,physical,intellectual
and psychological for the members of the
High Vibes Club
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AL Muqawel is a leading mobile application
that help you to book your maintenance
servicesand civil works in less than a minute.

AL Muqawel is connecting service seekers
with professional service providers.It is simply
a processof 3 steps:

1. Choose a Service: electricity, plumbing,
A/Céetc.

2. Details: determine location, date and time
and take a picture or record a video for the
requested service.

3. Job Done: AL Muqawel will send you a
message and you can see his profile before
getting the job done.
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Through the application, you can learn
more about the endowments of King
Khalid University and follow up on all the
newsandprojects that it isimplementing.

You can also view future projects and
invest with us by purchasing endowment
shares.
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Hala application allows you to easily
browse a group of sweets stores in Saudi
Arabia near your location.

The application enables you to choose the
required ingredients and quantities from
each item.

Finally, the order is executed and tracked,
and the chosen store will deliver your order
in the fastest time and with high quality.
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Our Life Clinic
A clinic concerned with promoting a

healthy lifestyle from practicing sports

activities, promoting healthy nutrition

and combating chronic diseasesthrough

health practitioners in health education,

therapeutic nutrition, physical fitness,

food and nutritionOur services:

- Conducting virtual appointments
with health professionals (visual
communication, audio communication,
written conversation)

- Daily answer to questions and
inquiries- A library of audio-visual and
read health awareness contents
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Our Healthy Life Store (sports products,

PROJECTS 25

nutritional
promotion

products,
products)

general
Auxiliary

health
health

tools such as measuring calories, steps,
body mass index, optimal weight, and
others

- Creating a healthy environment among
auditors through competitions, virtual
and field events, flashes, frequently
askedquestions, and a point-calculation
system

Our Hayat Clinic.. A lifestyle





Campaign ID:

Campaign Title:

#19

Pipeline Achieved:

6 BANTLeads.

Duration:

30 Days.

Total Leads:

21 Leads.Pipeline Planned:

6 BANTLeads.
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Landing Page
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Campaign ID:

Campaign Title:

#4

Pipeline Achieved:

3 BANTLeads.

Duration:

30 Days.

Total Leads:

10 Leads.Pipeline Planned:

3 BANTLeads.
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Landing Page
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Campaign ID:

Campaign Title:

#25

Pipeline Achieved:

17 BANTLeads.

Duration:

30 Days.

Total Leads:

45 Leads.Pipeline Planned:

17 BANTLeads.
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Landing Page
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Campaign ID:

Campaign Title:

#31

Pipeline Achieved:

17 BANTLeads.

Duration:

30 Days.

Total Leads:

40 Leads.Pipeline Planned:

17 BANTLeads.

https://im -saudi.com/wp-content/uploads/ 2022/10/HPE-GreenLake-Explained-In-30-Seconds.mp4
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Landing Page
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Campaign ID:

Campaign Title:

#43

Pipeline Achieved:

8 BANTLeads.

Duration:

30 Days.

Total Leads:

32 Leads.Pipeline Planned:

9 BANTLeads.

https:/ /www.youtube.com/watch?v=z 8Qehie_Zow
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http://www.youtube.com/watch?v=z8Qehie_Zow


Landing Page
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Campaign ID:

Campaign Title:

#56

Pipeline Achieved:

20 BANTLeads.

Duration:

30 Days.

Total Leads:

57 Leads.Pipeline Planned:

20 BANTLeads.
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Landing Page
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Campaign ID:

Campaign Title:

#49

Pipeline Achieved:

20 BANTLeads.

Duration:

30 Days.

Total Leads:

25 Leads.Pipeline Planned:

20 BANTLeads.
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Landing Page
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Campaign ID:

Campaign Title:

#68

Pipeline Achieved:

Lead Generated

Duration:

15 Days.

Pipeline Planned:

Positioning.
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Landing Page
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Campaign ID:

Campaign Title:

#63
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Pipeline Achieved:

20 BANTLeads.

Duration:

30 Days.

Total Leads:

50 Leads.Pipeline Planned:

20 BANTLeads.



Landing Page
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Campaign ID:

Campaign Title:

#74
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Pipeline Achieved:

9 BANTLeads.

Duration:

30 Days.

Total Leads:

32 Leads.Pipeline Planned:

9 BANTLeads.



Landing Page
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Campaign ID:

Campaign Title:

#92
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Pipeline Achieved:

10 BANTLeads.

Duration:

30 Days.

Total Leads:

15 Leads.Pipeline Planned:

10 BANTLeads.



Campaign ID:

Campaign Title:

#85
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Pipeline Achieved:

186 BANTLeads.

Duration:

60 Days.

Total Leads:

186 Leads.Pipeline Planned:

150 BANTLeads.



Campaign ID:

Campaign Title:

#96
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Pipeline Achieved:

10 BANTLeads.

Duration:

30 Days.

Total Leads:

27 Leads.Pipeline Planned:

10 BANTLeads.



Landing Page
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Campaign ID:

Campaign Title:

#103
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Pipeline Achieved:

10 BANTLeads.

Duration:

30 Days.

Total Leads:

35 Leads.Pipeline Planned:

10 BANTLeads.

https:/ /www.youtube.com/watch?v=fW 2q9bfXCEk

http://www.youtube.com/watch?v=fW2q9bfXCEk


Landing Page
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Campaign ID:

Campaign Title:

#112
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Pipeline Achieved:

10 BANTLeads.

Duration:

30 Days.

Total Leads:

30 Leads.Pipeline Planned:

10 BANTLeads.



Landing Page
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